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S. 
No. 

Name Designation Department College/ University 

1 Dr. Deepak Babu Dean Faculty of 
Commerce 

Siddharth University, Kapilvastu, 
Siddharthnagar 

2 Dr. Sanjeev Sharma Associate Professor Commerce St. Johns College, Agra 

3 Dr. S.K.S. Yadav Associate Professor Commerce Meerut College, Meerut 

4 Dr. Arvind Yadav Assistant Professor Commerce Km. M. Govt. Girls. (PG) College, 
Gautam Budha Nagar 

5 Prof. S.K. Shukla Ex Head  Commerce MGKVP University, Varanasi 

6 Prof. Nawab Ali Khan Ex Dean Commerce Aligarh Muslim University, Aligarh 

7 Dr. A. K. Misra Principal Commerce S.S. (PG) College, Shahjahanpur 

8 Dr. R. K. Jain Ex Dean Commerce Dr. B R Ambedkar University, Agra 

9 Dr. Pankaj Yadav Assistant Professor Commerce K. A. (PG) College, Kaasganj 

 



 

             Programme Outcomes 

The career options for students pursuing B.Com. Programme is vast and candidates 

will always have interesting profiles to work at if they play to their strengths. While many 

B.Com. Graduates may choose the much tried and tested path of CA, CS, CMA and other 

related fields of study, one has ample opportunity to choose an out-of-the-box career option, 

as one in travel and hospitality, media and telecommunications depending on the path and 

degree one chooses. 

                      Programme Specific Outcomes  

Earning a graduate degree of commerce (B.Com.) is evidence of persistence, 

determination, intellectual prowess, and the ability to handle challenging environments all of 

which are sought-after qualities for individuals filling manager and director positions. An 

employee who has demonstrated success in a long-term situation that requires stamina, 

discipline, leadership, and the ability to work well with others is going to be in line for growth 

opportunities within his or her organization. B.Com. graduate after completion of course can 

choose to work in job profile option available to them depending on their caliber and interest 

area such as Accountant, Auditor, Consultant, Company Secretary, Business Analyst, Finance 

Officer, Sales Analyst, Junior Analyst, Tax Accountant, Stock Broker, Economist, and 

Business Development Trainee and so on to explore. 

 

 

 

 

 

 

 

 



 

Year Wise Structure of Faculty of Commerce UG (B.Com.) 
          

  

Major                                                                              
6 Credits Each 

Major                                                                                     
6 Credits Each 

Minor/ 
Elective    
4/5/6 

Credits 
Minor  
Voc. 3 
Credits 

Minor                  
Co-

curricular       
2 Credits 

Major                
Industrial 
Training/ 
Survey/ 
Project                  

3/6 
Credits 

Credits After 
Completion 
(Minimum 

Credits)  
(Max. 

Duration) 

Year Sem. 

Own Faculty Any Faculty 
Other 

Faculty 
Vocat. 
Faculty 

Co-
curricular 

Course 

Inter/Intra 
Faculty 

related to 
main 

Subject 

Total 

1 

I 

1. Business Organization  
Choose any one from the 
following- 

1 

1 1   27/28/29 

Certificate 
in 

Commerce 

2. Business Statistics   1. Business Communication 

  

   2. Introduction to 
Computer Application 

II 

1. Business 
Management 

Choose any one from the 
following- 

1 1 

  

27/28/29 
2. Financial Accounting 
(4 Credit) 

   1. Essentials of E-
commerce 

3.Computerised 
Accounting (Practical)(2 
Credit) 

   2. Business Economics 



2 

III 

1. Company Law 
Choose any one from the 
following- 

1 

1 1   27/28/29 

Diploma in 
Commerce 

2. Cost accounting 
   1. Business Regulatory 
Framework 

    2. Inventory  Management 

IV 

1. Income Tax Law and 
Accounts 

Choose any one from the 
following- 

1 1 

  

27/28/29 
2. Fundamentals of 
Marketing (4 Credit) 

   1. Fundamentals of 
Entrepreneurship 

3. Digital Marketing 
(Practical) (2 Credit) 

   2. Tourism and Travel 
Management 

3 

V 

1. Corporate Accounting 
(5 Credit) 

  

  

  

1 

30 days 
Training 

or Survey 
where 

economic 
activities 

are 
involved 

26 
Bachelor 
Degree in 

Commerce 

2. Goods and Services 
Tax (5 Credit) 

Choose any two from 
the following- 

   1. Business Finance (5 
Credit) 

   2. Principles and 
Practices of Insurance (5 
Credit) 
   3. Monetary Theory 
and Banking in India (5 
Credit) 

VI 

1. Accounting for 
Managers (5 Credit)   

  

1 Project 
26 

 
2. Auditing (5 Credit) 



3. Comprehensive Viva 
(5 Credit) 
Choose any one from 
the following- 
   1. Financial 
Institutions and Market 
(5 Credit) 

   2. Human Resource 
Management (5 Credit) 

   3. Business Ethics and 
Corporate Governance 
(5 Credit) 

 

 

 

 



Semester-wise Titles of the Papers in UG Commerce 

(B.Com.) 

Year Sem. Course Code Paper Title Theory/Practical Credits 

1 I C010101T Business Organisation Theory 6 

C010102T Business Statistics Theory 6 

C010103T Business Communication Theory 6 

C010104T Introduction to Computer Application Theory 6 

1 II C010201T Business Management Theory 6 

C010202T Financial Accounting Theory 4 

C010203P Computerised Accounting Practical 2 

C010204T Essentials of E-Commerce Theory 6 

C010205T Business Economics Theory 6 

2 III C010301T Company Law Theory 6 

C010302T Cost Accounting Theory 6 

C010303T Business Regulatory Framework Theory 6 

C010304T Inventory Management Theory 6 

2 IV C010401T Income Tax Law and Accounts Theory 6 

C010402T Fundamentals of Marketing Theory 4 

C010403P Digital Marketing Practical 2 

C010404T Fundamentals of Entrepreneurship  Theory 6 

C010405T Tourism and Travel Management Theory 6 

3 V C010501T Corporate Accounting Theory 5 

C010502T Goods and Services Tax Theory 5 

C010503T Business Finance Theory 5 

C010504T Principles and Practices of Insurance Theory 5 

C010505T Monetary Theory and Banking in India Theory 5 

3 VI C010601T Accounting for Managers Theory 5 

C010602T Auditing Theory 5 

C010603R Comprehensive Viva Viva 5 

C010604T Financial Institutions and Market Theory 5 

C010605T Human Resource Management Theory 5 

C010606T Business Ethics and Corporate Governance Theory 5 

 

 

 

 

 

 

 

 

 


